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Founded in 1922, Reader's Digest has been
renowned for its tmustworthiness and independ-
ence. With audicnces around the workd, Reader’s
Digest has been able to buikd up strong ties with
their readers over the years and have been fule
illing their mission to provids high-quality edi-
torial contents covering a wide range of fopics

ader’s
A As technology advances and so many different products appear on the market, we
need a symbol of confidence and trust so consumers can obtain their products and
services with ease. With the mission to serve its readers, the annual Reader’s Digest
Trusted Brand Awards has been able to help consumers choose brands they can trust.

consumer surveys in Asia based ou its seientific
and strustured research.

“This year, the Trusted Brands 2011 were an-
nounced last Tuesday, May 24, during 3 star-
studded gala dinner event with honorable guests
who gave recogaition 1o these winning brand

such as health, travel, b »

names for their efforts in achieving trust and
i ih A

P e
our hearts and inspire pove forward.

H ad close connection
ix’s Digest has also
readers, thus the Read-
igest Asia Trusted Brands Survey was
launched in 1999, to gather information f
thei readers and find out what are th
onsumers trust and the reasons why.

Carried out annually for the past thirteen
years, the survey has become a benchmark for
consumers and companies alike to identify the
brands that appeal the most to Asian consumers.
Ithas become a signature event for the magazine
in Asia and globally as it drives a lot of public
interest and media soversge. It s also one of the
most comprehensive, eredible and transparcat

“Taday, consumers are spoilt for choice
hen it comes 1o brands: there are more brands.
the masket than ever before. So who can one
rn 10, to make an informed decision? The
Reader's Digest Trusted Brand award is just
that it is 2 seal of consumer approval. a stamp
of recogaition from the everyday consumer -
your fiends, family. neighbors, your coorkers
= wheo face purchasing desisions and make such
choices everyday. So for brand owners, hamess-
ing that frust is a powerful asset. I facilitaics
consumers” decision making. and makes them
feel confident about their purchase decision.”
said Christopher Axberg, Managing Director,
Asia, Reader's Digest, during the prize presenta-
tion ceremany

Similar to the previous years, the Trusted

Brands 2011 offered an opportunity for readers.
0 vote thei preference for various brands and
also give an sxsellent barometsr for companics.

X Singapore, Tai
wan, Thailaod and the Philippines.

The research conducted by Synovate sur-
veyed 8,000 consumers across Asia (1,000 re-
spondents per masket) through postal and phonc
surveys to Reader's Digest Subscribers and
Asian qualify consumers (i.¢. Aged 20 or above,
Secondary school or above. Top 50% of popu-
lation by household income.) The ficldwork
2010 and over 40 categories.

incs, telesommunications providers
and banks etc, were surveyed per couniry.

Twelve new catcgoriss, such as Banquet
Restaurant, Beer and Kitehen Cooking Appli
ances, were added to the Trusted Brands 2011
The new eategorics introduced were a
the efforts and brainstonming of differe
in respestive Reader's Digest Asi
what would be of interest to consumers in gen-
<ral and poiat ot the shanging consuaner treads.

Onse the survey was completed and the re-
sults were generated, apart from recogaizing the
rusted brand names among consumers, interest-
ing consumer habits were also revealed

“This year, we uncovered ineresting results
o the ssue of regaining brand trust after a erisis
or incident. We fecl it is invaluable to provide
& platform for consumers to express their views.
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a powerful message to Bousehold brands about
what consumers want." explained Axberg.

uct quality scandal and was able to
umdiate fix 1o the issue: and surpris-
26% of the respoadents indicate that they
will reconsider the brand within one year.

Another trend which was spotied from the
survey was consumers’ growing popularity for
fair trade products, although they did pot under-
stand what these products stand for

Ttwas also surprising fo find that almost o=
thirds of (64 %) Hong Kong respondeats did
ot know what a fair rade product i, with only
36% of respondents claimi

consept. Upon understanding
respondents agreed to pay a price hike for fair
trade produsts, and are willing to pay an average
f 9.8 perceat premium.

D

need for consumer edusation. Improvemeat in
this respect may enable a city to become more
ikeable and livable.”

“Ths, to be a wise consumer, it is not simply
a matter of listening to product recommenda-
tions through word of mouth, but to really
understand products and look for benchmarks
which you can trust, such as the Reader's Digest

and our anaual survey pe
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Founded in

design snd

s been devoted 10 research 0 slctp e
the world’ finest mattresses, With their sonti
ous efforts over the years, they have received
“Reader's Digest Trusted Brands Gold Awa
for three consecutive years. Continuing their
winning strcak, they arc the only brand in the
Mattress categery to be honored with both “Gold
- Asia” and “Gold - Hong Kong™ awards, rec-
ogaizing their efforts and the Simmons. seal in
Asia markets in aditon to Hong Kon,

der 10 cope with the fieree competition
in the market, Simmons has continuously in-
vested and researched various product technolo=

2 mode
trends. For example, the Simmens® patented
Beautyrest® Super Pocketed Coil forms the
basis of Simmons® mattress which is a key to
waintérrupted sleep, and also their patented No-
Flip design has eliminated the need to tum or
lip the mafiress as upkecp and has cabanced ifs
user-fiendliness

s Sicions basalo ben sl
softs

In recent
ing the recliners

are heartly admired
by home lovers.

Meanwhile, the Simmons nctwork isall
over Hong Kong. with seven retail points and
sor department stores and autbor-

mattresses and other bed accessorics sucl
‘i, bad Eames ded bed K, nabing 4
‘brand which consumers can trust for a conve
icnt shopping expericnce.

simmnns Bedding & Furniture (HK) Limited
2736 5583
Rress IO Lo Tha it
Fsui
Customer Service!

atline : 2578 4848

Fords® whose

A driving force

Engaging in the marketing of petroleum
‘products to the gencral public and o the com-
‘mercial and industrial customers in Hoog Kong
since 1936, Caltex is one of the frequen winners
of the Reader's Digest Trusted Brands awards
and hac been able to receive the Hong Kong
Gold award in the Petrol Station category this
year.

g for the cleventh time as a brand
‘name which sonsumers <an trust, sustomers are
Iways the center of attention at their service
stations, cach and every member of staff hoping
to fll up the stations with smiles as they also
“help their customers fll up their tanks.

for excellence

Not onlly do they try to build up close con-
ncetions with their clients, they are always keen
1o offer a hand to customers . nécd. Together
their professional training, staff are ahvays
confident at work and <an provide customers
excellent assistance.

During the past few years, they have been
able toachieve & series of awards, i

Trusted Brands awards, for thei
produsts. With such cacouragement aad revogai-

tion, they will continme to improve their services.
and strive to provide the best service possible
1o their valuable customers,
consumers truly trust.




